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Let’s start from the beginning.

P What is your ONE unique selling
‘ jl" proposition?

JUST OVF THING
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NEW 1-3 years
Need to Influence Need Discovery
*Reviews *Why Buy?
*Forums *Educate
*Research *Search
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Marketing Your Small Business

Established Over Peak
Need to Maintain Need New or Re-Establish
*Why*Buy Now? Market Share
“Who *Why Buy From Us?
‘When *Trust
What *Capability

*Capacity
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Let’s Talk About Creating Good Content:
Custom Sourced Social

LTI 1, *Experts “Client-producing
wv IVI ng *Trends *Customer interaction

the mountain state * ReVieWS * Eve ntS
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Why Do | Need to Build and Create Good Content for
my Brand?

Every single day ...
There’s been a 4.75 billion = pieces of content shared
fundamental shift in the 1.8 billion = photos uploaded & shared
way we create, consume, 500 million = tweets posted
and share content. 700 million = snapchats sent

#thinkcontent

Crrm——

Eocinem oS,
EXplare pos -
» ﬁ._. -;". o S
1

R_EAGNIKC TN.E
Strmmit




Why Do | Need to Build and Create Good Content for
my Brand?

“Content creates trust, and this
has always been true.”

- Jay Baer
New York Times best-selling author and
renowned business strategist




Why Do | Need to Build and Create Good Content for
my Brand?

Sponsored Content: defined

Stories already produced that you can sponsor - either
business-specific or -centric

Native Advertising: defined

Content developed just for your business,
customized to your needs and timeline

A BUSINESS
in Western
/A New York




Why Do | Need to Build & Create Good Content for
my Brand?

Good content will. ..

“Stop interrupting what people are
Interested in and BE what people are
Iinterested in.”

- Craig Davis
entrepreneur, keynote speaker, adjunct professor,
certified Google professional development teacher




Why Do | Need to Build & Create Good Content for
my Brand?

32% of all consumers were likely to
engage with and share a
native/sponsored content ad
vs. 19% for a display ad alone.

NEW

SOUTH
MEDIA - IPG Media Labs Study 2017



Why Does Good Content Thwart Ad Blocking?

Digital consumers are learning to ignore banner
adS, which is why they have decreased in popularity over the years. However, US@FS
aren’t able to disregard native ads as easily because

they blend so well with the content. Native ads appear to be a part of the actual publication.
Which is one of the biggest reasons to use native advertising.

Source: IAB and Native Advertising Institute May 2017




Why Does Good Content Thwart Ad Blocking?

Native ads are viewed 53 percent more
frequently than display ads alone ...

... providing a higher CTR (60 percent lift over digital display ads alone).

Source: |AB and Native Advertising Institute May 2017
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Let’'s Pause A Moment and Reflect...

o

JUST ONE THING




How Do | Build a Measurable CALL TO ACTION?

USE THE WORD “Because” right after the Call To Action.

"...Harvard research isolated and identified the word 'because' as a
compliance trigger, so when we see or hear the word 'because,’ we are so
used to what follows being a good, logical, legitimate reason that we just
say 'yes' without fully processing what comes next.

Source: Insanely Effective Email Tactics: Nancy Harhut on Marketing Smarts [Podcast]
Hosted By: Kerry O'Shea Gorgone (has won more than 200 awards for direct marketing effectiveness.

She's worked with clients such as Dell, IBM, Novartis, Bank of America, AT&T, American Express, Sheraton, and GM, among others)
Broadcast: Wednesday, September 27, 2017




How Do | Build a Measurable CALL TO ACTION?

USE THE Principles of Scarcity ... Urgency
and Exclusivity

Urgency = it's only available in limited quantities or for a
limited amount of time.

Exclusivity = it's only available to certain people.




How Do | Build a Measurable CALL TO ACTION?

How successful can the use of Scarcity be?

“The same study [previous page] revealed a 22% lift in

engagement with the use of urgency or exclusivity in your
call to action. And a 39% lift if you use it in the headline, opening
line or prominently featured.”

Source: Insanely Effective Email Tactics: Nancy Harhut on Marketing Smarts [Podcast]

Hosted By: Kerry O'Shea Gorgone (has won more than 200 awards for direct marketing effectiveness.
She's worked with clients such as Dell, IBM, Novartis, Bank of America, AT&T,

American Express, Sheraton, and GM, among others)

Broadcast: Wednesday, September 27, 2017




Call To Action ... Show it in Pictures, Pictures, Pictures

(and

graphics)

GREATER MORGANTOWN, | i 1 5252505,
WEST VIRGINIA HAS MORE! | 7 o

) Hitth
&l Ecaborem et, similla
ceriatu repedios maio que aliqui

ique cus maximust oceus dolorep elique molorem hilicietur?
Les dunt faceptatur antus escillo reperun tibere verferatem
andi bero cturest jonsed que con nobitatur modi blanihicid

Que od t excea est. con corporibus ¢t qui sus eum que
dendemos sum comnimos ¢t utemporenias ut periat oditionet

ut eseque plaudam auta conectia volorerum ipitis exces €t qui nonse Golupis netusaeri aliquiande ) i
percidenitis cuscia volore, cus. sedicit pere sum que velestrum T
Ribusdam repernatem everspe ratibus a qui bea ilitati lparum eninilt odis quiaturo For now, this forest belongs toyon.” -

hicabor erferum aliquac re niste pre dolore pro ex et elitatin cum quiam, For as long as you stand still, the smell of
oditaspiene ciunti ut debitio. Ut verepel eati ipictibus denem hillendita .

‘nobiti ommolup tibusto mos ut re modi anitatin nihil in ne volorum
acepuda prerferum qui alibeaquias et quidell estrunt quatem nusdam
iducid maxim cum et am est, oceuptat

) Lunchat Terra Café ) d water
« Ecaborem et, similla

ceriatu repedios maio que aliqui
dolupis netusaer aliquiande
sedict pere sum que velestrum
enihiit odis quiaturio.

i con cum hilique dipitat cctus, optas acere susam quo di di ide laceac
voluptatem. Itate cus, sum que experna tiaturiate con cume vollaut volest,
i, que est quo corro coriber chendio experia dusaper chicae sit ¢t arum

Jitass endignih

autatem ut re conseni musacruptat quam fug)

ut moditem fugitestem nim latisci consequiam dero maxim eatiscia volori g
audae. Quid eos catus, officacrum et officac repta culpa con rempori tiatem il
catur sc nimus sinullum, 5a consers peribus cum quasimolum qui doluptas i :

2 iRy A eeiimohu gl Johipt AN ceriu repedios maio que aliqul

e, Pudam e necto aiimoupaias i i deu, o pormsntbicpasdivid. o
a nosandit am utet provit ast quis jum excerio iy
que et eatisti que adi odi remporerate = {eridy
noncctemaue simo di diorcperro velibus nusam salente scrchic tatusanis

Jrrtenmied O tripadvi "‘\.‘
e M B e o e i E3/Moregantown 1 VIORE!gantown...

J
s andis voles cos estio volorere peribus, aliquia . ommolup e T Dinnerat M State
m idellore pa nos sens estotasped. dipit © Goabiom ot, sinika codt
. i di id  voluptatem. ltate cus, sum repedios maio que aliqui dolupis.
atu Jest, unt, que st quo corro netusaeri aliuiande sedicit
o experia d

estian
dolup

pere sum que velestrum eniilt 1-800-458-7373 | 1 >servations at tourmorgantown.com

odis quiaturo.

iitestem

itass endignihit ut moditem f

m catiscia volori audae.




LOCAL BUSINESS
ASSISTANCE

How We Did It

ind Jerado Reynolds used SBA
support to succe
WRITTEN BY MICAELA MORRISSETTE

Call To Action ... Show it in

eynads welding &

sl belaing alogal
customer base, since
Jerado Reynolds founded
the company in 2005.

“Atfirst the company was just Jerado}
recalls his wife and co-owner, Joyce
Reynolds. “Then it was him and me part
time.” During the day she worked asa
nurse and spent her evenings doing all
the company’s paperwork. The Reynolds
sank everything they earned into the
business—money, time, and energy. She
remembers with pride helping Jerado
weld a stair railingat a local school. Her
son later attended that same school,
and she watched her child and others
using the rail, benefiting from the.
hard work the couple did together. It
was then Joyce decided as much as she
Joved her day job,she wanted to devote

$BA Resource Partner, where “from day
one itwas, Eurekal Everyone wanted
t0see us win.” Women entrepreneurs

LOCAL BUSINESS ASSISTANCE

Tips for
Success

Find a great business mentor.
To find your local SBA office and
tesource partners in your area, visit
sba.gov/localresources.

Have a healthy view

We're & competitor, b if  similar
business has exira work, they!ll send
itto s and vice versa. That's the
relationship to have.

training from this national

0 the famil
inWindsor, Conaccticat Shawanted

community-based centes. Most nmvm

Record everything you do.

et husband,
fully focused on administration and
business growth. As they both hoped,
word of mouth spread; clients made
referrals. Joyce was soon overwhelmed
with paperwork. They brought on two
employees—doubling up in the bus;
seasons. They were able to maintain four
full-time emplogees by 2009. After this,
Joyce says, they saw that “things were
not moving.” She wanted to scale up.
Challenge

‘The company wasn't growing in part
because it wasn't ertified with the

inthl

8
business counseling. Joyce also learned
about workshops offered by providers ke
the Metropolitan District, a Connecticut
nonprofit municipal corporation offering
water and sewer services. At a meet-

record of everything you do. Leave &
clear paper trai,

Sacrifice to ensure quality.

and-greet, by

the SBA could 5

SBA pmrmnml walked Joyet rhrnugh Xsmudt bt notng & s rporiat
rucially,

helped he tegster thecompany
the System for Award Management
(sam.gov), positioning the company for
new federal contracts,

b5

Seek SBA asslsunce to
see if you ify for
business. cel’llllc:llons.

prequalified with the Connecticut State
Department of Administrative Services,
Joyce says. She decided to tackle
certification problem full time, leaving
her nursing career. This was the change
she'd been wanting to make, but since
her background was in health care,
Joyce didn’t feel fluent in the languages
of construction or business. Joyce
wanted to learn, and she had incentive:

Center and the SBA will train you from
bottom to topy’ Joyce says. “They have

we're on the SBA Subcomractmg
Network database, SubNet, and

regarding taxes.You'llleatn how to
register your business. They Il help
with a contract or your website or

.gov,

of contractors reaching oLt fo us.

on tuwo bridges—a lifelong dream. Joyce

Everything”
Before the SBA, Reynolds Welding
attempied the DOT certification on five

ard, grti
Reynolas e o o S )
Business Development Program, which

ys falling short

they needed © bid
on bigger jobs. “Never be st
questions} she says. Joyce needed to
find people with answers.

Joyce secured

education to small

guidance on the first attempt.

‘When I came on full time, | seta goal
forwhat  would like for the company,

Bonefit and e achieved So% of tht! joyce
Solution says.

Sheand » for Reynolds, she'll

University. il tural b d col objectives. Then, she admits, she'll

enter &Womm 's Business Center, an

throughout the region.

probably come up

Sl Business Resource Guide T

Pictures,
Pictures,

Pictures
(and a

testimonial)



And as Promised... Your R.O.l. Calculator

Businesses 3+ years
Dedicate 10% of your annual NET profits

Businesses >3 years

Plan 15% of your annual or projected NET profits

ANNUAL MARKETING BUDGET




And as Promised ... Your R.O.l. Calculator

3-5% Return On Investment [R.O.l]
Is industry standard for advertising
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Questions?
See us today - Call us 304.413.0104

Thank You For Attending



